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{dnUZ 
(g¡ÕmpÝVH$) àíZ-nÌ I 

MARKETING 
(Theory) Paper I 

{ZYm©[aV g_` : 3 KÊQ>o   A{YH$V_ A§H$ : 60 

Time allowed : 3 hours Maximum Marks : 60 

 H¥$n`m Om±M H$a b| {H$ Bg àíZ-nÌ _o§ _w{ÐV n¥ð> 3 h¢ & 
 àíZ-nÌ _| Xm{hZo hmW H$s Amoa {XE JE H$moS >Zå~a H$mo N>mÌ CÎma-nwpñVH$m Ho$ _wI-n¥ð> na 

{bI| & 

 H¥$n`m Om±M H$a b| {H$ Bg àíZ-nÌ _| >18 àíZ h¢ & 
 H¥$n`m àíZ H$m CÎma {bIZm ewê$ H$aZo go nhbo, àíZ H$m H«$_m§H$ Adí` {bI| & 

 Bg  àíZ-nÌ  H$mo n‹T>Zo Ho$ {bE 15 {_ZQ >H$m g_` {X`m J`m h¡ &  àíZ-nÌ H$m {dVaU nydm©• 
_| 10.15 ~Oo {H$`m OmEJm &  10.15 ~Oo go 10.30 ~Oo VH$ N>mÌ Ho$db àíZ-nÌ H$mo n‹T>|Jo 
Am¡a Bg Ad{Y Ho$ Xm¡amZ do CÎma-nwpñVH$m na H$moB© CÎma Zht {bI|Jo & 

 Please check that this question paper contains 3 printed pages. 

 Code number given on the right hand side of the question paper should be 

written on the title page of the answer-book by the candidate. 

 Please check that this question paper contains 18 questions. 

 Please write down the Serial Number of the question before 

attempting it. 

 15 minute time has been allotted to read this question paper. The question 

paper will be distributed at 10.15 a.m. From 10.15 a.m. to 10.30 a.m., the 

students will read the question paper only and will not write any answer on 

the answer-book during this period. 

SET-4 



203R 2  

gm_mÝ` {ZX}e : 

(i) g^r àíZ A{Zdm`© h¢ & 
(ii) àË`oH$ àíZ Ho$ A§H$ CgHo$ gm_Zo {bIo h¢ & 
(iii) CÎma g§{já Ed§ gw{ZpíMV hmoZo Mm{hE & 

General Instructions : 

(i) All questions  are compulsory. 

(ii) Marks allotted to questions are indicated against each of them. 

(iii) Answers should be brief and to the point. 

1. ‘CËnmX’ H$m Š`m AW© h¡ ? 2 
What is meant by ‘product’ ? 

2. ‘n¡Ho$qOJ’ H$m AW© Xr{OE & 2 
Give the meaning of ‘packaging’. 

3. \w$Q>H$a ì`mnm[a`m| Ho$ _hÎd Ho$ H$moB© Xmo {~ÝXþ ~VmBE & 2 
Mention any two points of importance of retailers. 

4. ~Å>m Am¡a Ny>Q> H$m Š`m AW© h¡ ? 2 
What is meant by discount and allowances ?  

5. {dVaU _mÜ`_ H$mo n[a^m{fV H$s{OE & 2 
Define channel of distribution. 

6. àMma Ho$ _hÎd Ho$ H$moB© Xmo {~ÝXw Xr{OE & 2 
Give any two points for importance of publicity. 

7. {dnUZ _| àMma (àdV©Z) Ho$ _hÎd H$mo g§jon _| g_PmBE & 3 
Briefly explain the importance of promotion in marketing. 

8. {~Mm¡{b`m| H$s ŷ{_H$m H$mo g§jon _| g_PmBE & 3 
Briefly explain the role of middlemen. 

9. ì`{º$JV {dH«$` Ho$ bm^m| H$m g§jon _| dU©Z H$s{OE & 3 
Briefly describe the merits of personal selling. 
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10. CËnmXm| Ho$ {d{^Þ àH$mam| H$mo g_PmBE & 3 
Explain the different types of products. 

11. {dkmnZ Ho$ H$moB© Mma àH$ma g§jon _| g_PmBE & 4 
Briefly explain any four modes of advertising. 

12. {dkmnZ Am¡a ì`{º$JV {dH«$` _| AÝVa ñnï> H$s{OE & 4 
Differentiate between advertising and personal selling. 

13. ‘~«mÊS>’ H$m Š`m AW© h¡ ? EH$ AÀN>o ~«mÊS> H$s {H$Ýht Mma {deofVmAm| H$m C„oI H$s{OE & 4 
What is meant by ‘brand’ ? State any four characteristics of a good brand.  

14. {dVaU Ho$ àË`j Am¡a AàË`j _mÜ`_m| H$mo g_PmBE & 4 
Explain the direct and indirect channels of distribution. 

15. g_PmBE {H$ _yë` {ZYm©aU H$s bmJV AmYm[aV {d{Y, _m±J AmYm[aV {d{Y go {H$g àH$ma 

{^Þ h¡ & 4 
How is cost-based pricing different from demand-based pricing ? Explain. 

16. g_PmBE {H$ \$_© Ho$ _yë` {ZYm©aU Ho$ CÔoí` {H$g àH$ma CËnmX Ho$ _yë` H$mo à^m{dV H$aVo 
h¢ &  4 
How do pricing objectives of a firm affect the price of the product ? 

Explain. 

17. ‘_yë` {ZYm©aU’ H$m Š`m AW© h¡ ? {dnUZ _| _yë` {ZYm©aU Ho$ _hÎd H$mo g_PmBE &  6 
What is meant by ‘pricing’ ? Explain the importance of pricing in 

marketing.  

18. àdV©Z Ho$ EH$ Am¡µOma Ho$ ê$n _| {dkmnZ H$s gr_mAm| H$mo g_PmBE & 6 
Explain the limitations of advertising as a tool of promotion. 
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