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General Instructions :

(i) All questions are compulsory.
(it)  Marks allotted to questions are indicated against each of them.

(iti) Answers should be brief and to the point.

1. S o e otk B 2
What is meant by ‘product’ ?

2. Qahfort =1 319 AfSu |

Give the meaning of ‘packaging’.

3. Pl AN % HE g gl [0 qaTsy |

Mention any two points of importance of retailers.

4. 37 AR T H FT A 7 ?

What is meant by discount and allowances ?

5.  foaawor gream o1 gftafyg i |

Define channel of distribution.

6. TER % HEW % hig ol [9g Gig |

Give any two points for importance of publicity.

7.  ToUum ¥ YRR (Yedq) % HE W @AY H FHIAE |

Briefly explain the importance of promotion in marketing.

8. fo=ifoi <t yftree w1 @& § FHST |

Briefly explain the role of middlemen.
9. ARFIA foasha o Wl 1 T&Y | U HIT |
Briefly describe the merits of personal selling.
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3cqrel o Tafire yeprl st TwEmsy |
Explain the different types of products.

oo & IS IR YR 989 § g9y |

Briefly explain any four modes of advertising.

fosma 3t saftrra fosh # e wm hifST |

Differentiate between advertising and personal selling.

‘Siug’ <1 T 319f B 2 Ueh IR WIUS i fohral wR fomianett o1 3g@ Sifse |

What is meant by ‘brand’ ? State any four characteristics of a good brand.

forawor = Tcuer 3T 3TUcHeT HIETH] hl THHATST |

Explain the direct and indirect channels of distribution.

TSy foh Hod g St @va ematia fafy, At staf@ fafy @ fea wer
fim 2 |

How is cost-based pricing different from demand-based pricing ? Explain.

TaemsT foh wH % qou fufRor & 32w fhE TR 3¢S & Hod i TWIfad i
g

How do pricing objectives of a firm affect the price of the product ?
Explain.

‘Ao fFgRer 1w 31 7 2 fauvH # o fuito & aga %1 wmemsy |

What is meant by ‘pricing’ ? Explain the importance of pricing in
marketing.

T o Ueh 3ITTR o ®9 § foqimo sl HH1eTi sl 9=sy |

Explain the limitations of advertising as a tool of promotion.
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